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What’s today’s news cycle? 



Advertising in a Recession

When times are good, you should advertise. 
When times are bad, you must advertise.

➔ Noise level drops when competitors cut back on 
ad spend. 

➔ Cost  of advertising drops in a downturn. 

➔ Cutting back risks current and future sales. 

➔ Increasing customer’s “mind share” increases 
market share -- and profit

Brad Adgate, Forbes Contributor

https://www.forbes.com/sites/bradadgate/2019/09/05/when-a-recession-comes-dont-stop-advertising/#51c198104608


P.E.S.O. ➯ Paid, Earned, Shared, Owned



Paid media you say what you want



“
Earned Media is about being newsworthy

By insisting that something is newsworthy just 
because it exists...say a new apartment complex. But 
if that pitch is accompanied by research showing a 
profound lack of rental housing in the region,  
it would have felt less like a pitch to get a developer 
covered and more like a legitimate story.

Diane Mastrull
Business Writer/Weekend Editor

Philadelphia Inquirer



Earned media builds lasting credibility

Institute for Public Relations analysis of media sources 
finds earned media most credible.

➔ Recent study found earned media to have more credibility 
than any other media source

➔ Participants preferred sources verified by a trusted third party 
rather than purchased 

➔ Readers consider the credentials of the journalist, balance of 
coverage, and the prestige of the media outlet

➔ Participants emphasized the importance of authenticity

➔ Participants valued journalistic independence above all else.

Julie O’Neil, Ph.D. 
Professor in 

Strategic Communications
Texas Christian University

https://instituteforpr.org/understanding-how-changing-media-sources-in-the-promotional-mix-inform-credibility-and-consumer-action/


Companies making headlines...why? 



Companies making headlines...why? 



How to stay visible and viable

Now is not the time to be 
spinning stories about how 
great your offering is.

There’s a thin line between 
being helpful and trying to hitch 
a line to this global tragedy; no 
one is an expert in COVID.

Anthony Ha
Senior Writer
TechCrunch

“

https://prsay.prsa.org/2020/05/04/how-these-reporters-see-the-media-landscape-changing/


Thought Leadership

➔ Leadership

➔ Insights, Perspective, Illumination

➔ Statesmanship 

➔ Subject matter experts (SMEs)

➔ Establish contributorships

➔ Educate, don't sell

https://www.defaziocommunications.com/media-contributorships/


Shark Tank for PR — workshop your pitch

Do you have a good story?

Did you help the community? 

Did you make a big pivot?

Did you make an impact?

Pitch me your story in 5 mins.



Thank you!

Tony DeFazio
Principal, DeFazio 
Communications
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